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DISCLAIMER

DISCLOSURE REGARDING FORWARD-LOOKING STATEMENTS

This presentation includes forward-looking statements. Forward-looking statements can be identified by the use of forward-looking terminology, including words such as “believes,”
“estimates,” “anticipates,” “expects,” “intends,” “may,” “will”, “could” or “should” or, in each case, their negative or other variations thereof or comparable terminology. These forward-
looking statements include all matters that are not historical facts. They appear in a number of places throughout this presentation and include statements regarding, or based upon, our
Management’s current intentions, beliefs or expectations concerning, among other things, our future results of operations, financial condition, liquidity, prospects, growth, strategies,
potential acquisitions, or developments in the industry in which we operate.

"o

Forward-looking statements are based upon assumptions and estimates about future events or circumstances, and are subject to risks and uncertainties. Although we believe that the
expectations reflected in these forward-looking statements are reasonable, we cannot assure you that these expectations will materialise. Accordingly, our actual results may differ materially
from those expressed or implied thereby.

Unless otherwise specified, forward-looking statements herein speak only as of the date of this presentation. We undertake no obligation, and do not intend, to publicly update or revise any
forward-looking statements, whether as a result of new information, future events or otherwise. All subsequent written and oral forward-looking statements attributable to us or to persons
acting on our behalf are expressly qualified in their entirety by the cautionary statements referred to above. Readers are cautioned not to place undue reliance on any forward-looking
statements.
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SUMMARY

SUMMARY OF Q2 2017

A

Strong growth in revenue (38.1%) and underlying EBITDA (20.3%) with Boxer
consolidated. Organic revenue increased by 5.0% and organic underlying EBITDA
by 6.7%

The Group added 200,000 addressable households in the quarter, reaching a total
of 2.6m households which represents a 30% footprint expansion since before the
expansion program and Boxer acquisition

Following price adjustments in Q1, the Com Hem Segment recorded an all-time
high consumer ARPU of SEK 376 while consumer churn dropped to record low
12.4%

Unigue Com Hem consumer subscribers grew by 8,000 to a record high 961,000

Added 11,000 broadband RGUs in the Com Hem Segment and 5,000 broadband
RGUs in Boxer

Boxer churn dropped by 4.2 percentage points to 15.0%, the lowest level since Q3
2015, and the decline in unique consumers slowed down to -8,000 compared to
-16,000 in the first quarter

SHAREHOLDER REMUNERATION

A

A

Total shareholder remuneration of 189m in Q2 while maintaining net debt to
underlying EBITDA stable at 3.7x

Repurchased 1.6m shares for SEK 189m in @2, representing 0.9% of the total number
of registered shares as of June 30

Currently repurchasing shares for some SEK 70m per month which, along with the
cash dividend, could result in total shareholder remuneration of more than SEK 1.5bn
in 2017, representing a total yield of 7.2% at July 10 close price
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NOW REACHING 2.6M ADDRESSABLE HOUSEHOLDS

THE COM HEM GROUP AIMS TO REACH OVER 3.0 MILLION HOUSEHOLDS BY 2020
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MAKING PROGRESS TOWARD THE 3.0M TARGET

A In Q1 we upgraded the footprint expansion target
from 2.8m to 3.0m households by 2020, which
constitutes an increase of 50% from before the
SDU expansion and Boxer acquisition

A The Group added some 200,000 addressable
households in the quarter, reaching a total of 2.6m
households

A Boxer’s fibre footprint now at 900,000 addressable
households including roughly 200,000 which do not
overlap with the Com Hem Segment

A Network build trials are under way and fibre has
been deployed in selected areas during the quarter

A Given the high competition to deploy fibre in
attractive areas we need more time to evaluate
the feasibility of scaling up with attractive payback
and expect to announce a decision later in 2017

A We expect up to SEK 50m additional capex in 2017
related to new build trials on top of previous capex
guidance

* Numbers refer to “Addressable Households” which are
defined as households connected to our FibreCoax and
FibreLAN networks, or third party open networks, or passed by
fibre in networks unbundled by the Group.
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OPERATIONAL HIGHLIGHTS

COM HEM SEGMENT-GOOD MOMENTUM IN OPERATIONAL KPIs CONTINUES
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RECORD CONSUMER ARPU AND CHURN

A Record low consumer churn of 12.4%, down 1.2 p.p
compared to Q1 2017

A Record high consumer ARPU at SEK 376 compared
to SEK 368 in Q1 2017 (up 2.3%), as price
adjustments made in Q1 2017 take full effect

CONTINUED STRONG VOLUME GROWTH

A Unique consumer subscribers grew by 8,000 during
the quarter to a record high 961,000

A Total RGUs increased by 8,000 for the quarter to
1,642,000

A Broadband RGUs continue to grow steadily with a
sequential increase of 11,000 to another record
high of 724,000

A Average broadband speed of 138 Mbit/s in the
existing customer base

A DTV RGUs increased by 1,000 while telephony
RGUs declined by 5,000

A We added 4,000 TiVo subscribers in the quarter,
reaching 40% penetration of the DTV base
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OPERATIONAL HIGHLIGHTS

BOXER SEGMENT -SIGNIFICANTLY REDUCED CHURN
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MAJOR IMPROVEMENT ACROSS ALL KPls

A Consumer churn for Boxer dropped by 4.2
percentage points sequentially to 15.0%, the
lowest level since Q3 2015

A Consumer ARPU reached a record high of SEK 298
due to increased dual play penetration

A Decline in unique consumers slowed down to
-8,000 compared to -16,000 in the first quarter

A Decline in RGUs slowed down to -5,000 compared
to -13,000 in the first quarter

A Broadband sales increased with 5,000 broadband
RGUs added in the quarter

A Boxer's fibre footprint is now at 900,000
addressable households including roughly 200,000
which do not overlap with the Com Hem Segment

* From QT consumer churn is calculated according to the
same method as the Com Hem Segment
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SHIFTING DYNAMICS IN SWEDISH TV MARKET

CHANGE OF VIEWING BEHAVIOUR PUTTING PRESSURE ON BROADCASTERS
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A The TV market in Sweden continues to grow
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A Com Hem has on a yearly basis expanded its DTV subscriber base

A Total TV viewing continues to grow, with OTT services like Com Hem Play growing rapidly (33% more content streamed via Com Hem Play in Q2 2017 vs Q2 2016)

A However the type of TV viewing is changing, putting pressure on content providers revenue streams

A Linear viewing declining, reducing the value of live channels

A Advertising revenue also declining as the audience shrinks

A Content providers are looking to offset these declining revenues, increasing the risk of irrational behaviour

Broadcast advertising spend in Sweden
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SECOND QUARTER FINANCIAL HIGHLIGHTS

COM HEM GROUP
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Reported revenue for the Group grew by 38% to
SEK 1,794m and underlying EBITDA grew by 20% to
SEK 730m

Organic revenue growth of 5.0% (3.5% in Q1) to

SEK 1,364m for Com Hem Segment as a result of
continued broadband and DTV volume and ARPU
growth
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